The Oregon Wine Center
1200 NW Naito Parkway
Portland, OR 97209
(503) 228-8336
www.oregonwine.org

Oregon Wine Board Names Tom Danowski Executive Director

PORTLAND, Dec. 6, 2011 — The Oregon Wine Board (OWB) and Oregon Winegrowers

Association (OWA) today announced Tom Danowski has been chosen as the executive director of the

state’s largest organization representing Oregon’s $2.7 billion wine industry.

Danowski, a native of the Northwest and graduate of the University of Oregon, was chosen by
the OWB'’s board of directors from a field of more than 120 candidates. For the past two years,
Danowski has managed a strategic marketing consulting business in the Seattle area. He has extensive
marketing experience, including positions as director of winery marketing at Chateau Ste. Michelle and
Columbia Crest Wine Estates, the Northwest’s largest wine producer and one of the industry’s most

admired brands.

He was also chief operating officer for Seattle’s Best Coffee until it was acquired by Starbucks
Coffee, vice president of global marketing for Cutter & Buck Inc. and chief marketing officer of Gene

Juarez Salons & Spas.

“Tom brings a wealth of operational and consumer marketing experience to the Oregon wine
industry,” said Sam Tannabhill, chairman of OWB. “We are extremely fortunate to have been able to
attract a veteran of the wine industry, savvy marketer and native Oregonian to lead our industry during

this important time in our growth.”

“We're in a reputation economy,” Danowski said of the opportunities ahead for the Oregon
wine industry. “Developing and promoting a brand that truly captures the essences of Oregon wine in all
of its many nuances is critical to the industry moving to the next level. | relish the opportunity to help

take it there.”

-more-


http://www.oregonwine.org/
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http://industry.oregonwine.org/oregon-winegrowers-association/about-owa/

As executive director of the OWB and OWA, Danowski is the strategic leader for OWB’s and
OWA's marketing, education and research programs. OWB and OWA represent the state’s 420 wineries

and 850 vineyard owners. In 2010, the Oregon wine industry had a $2.7 billion impact on the Oregon

economy, according to a study released in July. That represented a 93 percent increase over the last

time the study was conducted in 2005.

About OWB:

The Oregon Wine Board (OWB) is a semi-independent Oregon state agency managing marketing,
research and education initiatives that support and advance the Oregon wine and wine grape industry.
The Board works on behalf of all Oregon wineries and independent growers throughout the state’s
diverse winegrowing regions. The Oregon wine grape and wine industry contributes more than $2.7
billion of economic activity to the state economy each year, including more than 13,500 wine-related
jobs.
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