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OREGON WINE AND WINE GRAPE INDUSTRIES POWERFUL SOURCE OF STATE ECONOMIC ACTIVITY
Industry also a major contributor of employment and tourism revenue
PORTLAND – January 31, 2006 – The wine industry in Oregon provides more than $1.4 billion in economic activity for the state, according to an economic impact study released today by the Oregon Wine Center. This impact is reflected in wages, revenue, taxes and spending on agricultural and production technology and supplies for Oregon’s wine and wine grape industries and other wine industries. Oregon vineyards and wineries contribute directly to more than half, or $801 million, of the total direct and indirect impact through sales, wages and spending.
The study, entitled “The Economic Impact of the Wine and Wine Grape Industries on the Oregon Economy,” is the first of its kind for the state and was prepared by Full Glass Research, a firm focused on consumer, market and economic research in the wine and food industries.

“The wine and wine grape industry is a viable and significant contributor to our state’s economy,” said Ted Farthing, executive director of the Oregon Wine Board. “From the agricultural crops we grow to the wine we make and sell and the people we employ to help us maintain our high-quality reputation, our industry is not only sustainable but growing rapidly.”

The Economic Impact Study reveals that the Oregon Wine industry and related businesses provided at least 8,479 wine-related jobs and $203 million in wages.

“With this study you can see the employment web we weave throughout our communities,” said Jim Bernau, founder and president of Willamette Valley Vineyards.

The Oregon wine industry has grown rapidly in the last ten years. The industry now has 319 licensed wineries, according to the Oregon Liquor Control Commission (OLCC). This number includes traditional “bricks and mortar” wineries, boutique wineries and individual wine brands. Grape acreage more than doubled during that period, as did winery sales volume. Grape value has roughly quadrupled since 1994, according to the study.
“As a maturing industry, it is critical that we take a look at what we do and see how we contribute to the overall economic health of the state,” said Howard Rossbach, president of Firesteed Corporation, which produces Firesteed Wines. “We’ve always known that the industry is growing but we needed a way to quantify it and now we can with this study. It tells us that our impact is sizable, but we are really still just scratching the surface of our full potential.”

Oregon winegrowers have successfully focused on the higher priced, higher quality segments of the wine market. According to the study, of the major producing states in the United States, Oregon growers receive the highest average return per ton and experience the highest average revenues per case. In addition, despite producing a much smaller volume of wine, Oregon winery revenues per capita are comparable to New York and Washington. 

“This data confirms what consumers throughout the world already know about our industry – that we are a world-class winegrowing region and that we have a valuable product,” Bernau said. “Never before have we had the data to show how we turn our grapes into one of the most value-added agricultural products in the state.”

Oregon wine grapes are on average the fourth most important fruit crop in the state, according to the Oregon Agricultural Statistics Survey.

Wine tourism also proved to be a major source of economic value for the state, providing $92 million in revenues. Promoting wine tourism is a key initiative for the Oregon Wine Board, with planned marketing programs and public relations activities in 2006 aimed at increasing awareness of Oregon as a first-class wine destination. 

“We’re allocating substantial marketing resources toward increasing wine country tourism, working together with Travel Oregon to bring wine lovers from all over the world into our tasting rooms”, Farthing said.  “In Oregon, most of our wineries are small, family-owned businesses where visitors often get to meet the owners and winemakers personally.  Now with more states allowing direct shipment, visitors can join our wine clubs and enjoy Oregon wine back home too.”           
This report shows the higher economic value grapes generate when expressed as wine, but it also demonstrates the ripple effect of wine’s impact in the Oregon economy, said Christian Miller, proprietor of Full Glass Research.  
“Hopefully Oregon’s wineries, growers, wine sellers and government agencies can use it to estimate both the economic scope and the number of people affected by changes in policy, laws, taxation and investing,” he said. “It also provides a benchmark for future growth and changes in the wine business.”

To ensure that continued growth is possible, Bernau maintains that a number of issues must be considered.

“The opportunity is there but we need to protect our valuable land, we need high-caliber research and we need talented winemakers and viticulturists,” Bernau said. “Also crucial is the continued support of our Oregon wine wholesalers, grocers, restaurateurs and other partners who make our growth and success possible.”
The report analyzes all aspects of Oregon’s wine economy, from suppliers to wine grape growers through wineries and importers, all the way to the final sale to the consumer. To produce the report, Full Glass Research gathered information including winery and vineyard surveys, tax and regulatory data, economic studies of tourism and viticulture and extensive interviews and primary research. 

“The report contains more than just the good news of the Oregon wine industry’s success to date,” Miller said. “Our analysis of wine tourism, winery sales by region and the supplier industries shows that Oregon has tremendous undeveloped potential in these areas.”

Funding for the study was provided by the Oregon Wine Board, Oregon Wine Advocacy Council and private donations to the Trust for Oregon Wine Education & Research (TOWER).

About the Oregon Wine Center and the Oregon Wine Board
The Oregon Wine Center is the home of The Oregon Wine Board, the Oregon Wine Advocacy Council and the Trust for Oregon Wine Education & Research (TOWER). The Oregon Wine Board is a semi-independent state agency that is responsible for marketing, research and education initiatives to support the Oregon wine and wine grape industries. Funding to support this work comes from mandatory taxes on the production of Oregon wine and on certain wines sold in Oregon. Nine industry leaders, who are owners or officers of a winery or vineyards organized to do business in Oregon, are appointed to the Oregon Wine Board. 


About Full Glass Research

Full Glass Research performs research and analysis of food and wine industry issues ranging from consumer attitudes to industry structure and economics. Christian Miller, Founder/Proprietor of Full Glass Research, has worked in the wine industry since 1983. 
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For more information on the study or to schedule an interview with the Oregon Wine Center, Full Glass Research or an industry representative, please contact Stephany Boettner at 503.228.8652 or stephany@oregonwine.org.







