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A VISIT TO OREGON WINE COUNTRY IS NOW JUST A CLICK AWAY
New Oregon Wine Explorer™ Brings State Wineries Directly to Wine Consumers
PORTLAND – June 29, 2006 – Wine consumers interested in touring Oregon wineries now have an interactive online map to help them plan their itineraries. The Oregon Wine Explorer™, developed by the Oregon Wine Board and Travel Oregon, provides a virtual tour of the state’s winegrowing regions.
Available at www.oregonwine.org, the Oregon Wine Explorer allows visitors to search by region, city, winery name or wine type. Based on the search criteria, the platform delivers detailed information for wineries that includes travel amenities such as tasting room, bed & breakfast and RV parking, along with driving directions and maps. Users can also link to an individual winery profile, winery website and online sales options. The technology is made possible by a powerful integration with Google maps and a custom database developed by eROI Marketing in Portland, Oregon.
“The future lies in interactive technologies that will allow those who enjoy our wine and wish to visit our state an opportunity to research wineries and plan trips from afar,” said Ted Farthing, executive director of the Oregon Wine Board. “Oregon wine country is now at a consumer’s fingertips. And for those that aren’t planning a trip immediately but are interested in learning more about Oregon wine, this tool allows them to better understand the major growing regions, the wineries that lie within and which wineries produce which types of wine.”
This is only the first phase of the Oregon Wine Explorer, which will soon link to restaurants and lodging facilities, where users can book reservations directly online. Additional stages will include a true interactive itinerary planner, traveler blogs, and climate and other technical maps.
“Our first priority is to provide a unique and useful tool for Oregon wine country visitors,” Farthing said. “The next phase it to integrate additional tourism points of interest and create a trip planner, with suggested routes based on a visitor’s preference, length of stay and starting location. When the program is completed, we will be offering wine consumers an experience that is truly unique in the industry.” 
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For more information or to schedule an interview with the Oregon Wine Center, or an industry representative, please contact Stephany Boettner at 503.228.8652 or stephany@oregonwine.org.

